
GERMAN 4404
Work-Abroad
Berlin Summer 2019



	Student Name:
	Sam Baker

	Student KSU ID#:
	000754587

	Student Email:
	sbaker78@students.kennesaw.edu

	Student Cell Phone:
	404.775.1505

	Emergency Contact Name/Number:
	Dawn Brock 404.402.2930

	Course Dates:
	May 31st  –  July 30th  



[bookmark: _Hlk481396490]Instructor & Academic Advisor: Dr. Sabine Smith
Email: ssmith2@kennesaw.edu
Phone: 470-578-6501 

Course Description: This course is offered to students interested in investigating special topics and seminars external to regular course offerings. May include original research projects. Student has chosen to focus on business/marketing as desired topic.

Personal Goals/Objectives for Directed Study:
· Gain a better understanding of German business culture and how the business worlds differ in Germany and in the US.
· Learn how to convey marketing/business concepts in German in a level-appropriate manner. 
· Practice business etiquette and values in German.


Prerequisites: Approval of the instructor and department chair. Course substitution of GRMN 4400 for a German course is to be determined on an individual basis.
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REQUIRED BOOKS:

TBA









RECOMMENDED SOURCES

Any Standard College Dictionary English-German/German-English 
· Harper Collins, College Ed., Cassel’s Langenscheidt, Bantam Books
· Strutz, Henry. 501 German Verbs. 4th ed. New York: Barron’s Educational Series, 2005. Print.

  






COURSE GOALS: In this course, students develop effective communication skills in German appropriate to this stage of language study and expand their knowledge of language and culture. During this thematically focused experience, the student completes a sequence of assignments and interacts with native and non-native speakers of German. 
In completing research, readings, and projects, the student begins to explore multiple topics of interest in German public history and culture, and s/he reflects on the experience in a variety of artefacts submitted to the instructor.

Assessment Worksheet
 
Please complete the blanks in the lines below and insert a total of four choices in the table on the following page.

1. In preparation for the course, student will: 

· Student will refer back to previously collected marketing-related terms in preparation for writing the marketing plan report.


2. During the experience, student will:

· Facetime / skype once every 3 weeks, a total of 4 times during the internship. Calls will be a minimum of 20 minutes each and will be conducted in German and English as appropriate.  Due dates see below. 

· Be continuously working on a marketing plan report for KSU’s German Studies Program because the student has control issues and wants to ensure the program’s success in years to come. The report will be at least 10 pages long, but the student will more than likely exceed this length. The document will be written in German and English when appropriate. The goal of the report is to lay out a marketing plan for the program for the next few semesters for future club officers to use as a guideline. 			


· IF THIS IS THE ONLY COURSE YOU TAKE, THIS WILL BE A MANDATORY GRADE CATEGORY: Student will… [e.g. develop,  negotiate (with appropriate partner) and complete a community engagement project that is of mutual benefit to the provider and to the student] and will turn in a written summary and thoughtful reflection and critical analysis (approx. 2-3 pages, i.e. 500-750 words). Additionally, the project’s appendix will include a time log of activities, documenting 30 hours. Times New Roman, 12 font, double spaced in German. Due dates see below.			N/A
Upon arrival, I will begin some research to find out where exactly I will complete my volunteer hours. This section will be updated in the upcoming weeks.




3. After the experience, student will meet / skype with Dr. Smith [will be ungraded] to assess the success of the program and experience. 

4. Due date options: Choose among these four due date options and consider your work and travel times thoughtfully. If you need to revise submission dates, please notify Dr. Smith at least one day ahead of time. 

	Grading Criteria 
	Due date(s)
	 %

	Marketing Plan Report Section ¼ Draft
	June 15st 
	25%

	Marketing Plan Report Section 2/4 Draft
	June 30th 
	25%

	Marketing Plan Report Section ¾ Draft
	July 15th  
	25%

	Marketing Plan Report Section 4/4 Final Copy
	July 30th 
	25%



Grade Scale: 
	A
	100-90

	B
	89-80

	C
	70-70

	D
	69-60

	F
	59-0




GENERAL POLICIES

Academic integrity: Every KSU student is responsible for upholding the provisions of the Student Code of Conduct, as published in the Undergraduate and Graduate Catalogs. Section II of the Student Code of Conduct addresses the University’s policy on academic honesty, including provisions regarding plagiarism and cheating, unauthorized access to University materials, misrepresentation/falsification of University records or academic work, malicious/intentional misuse of computer facilities and/or services, and misuse of student identification cards. Incidents of alleged academic misconduct will be handled through the established procedures of the University Judiciary Program, which includes either an “informal” resolution by a faculty member, resulting in a grade adjustment, or a formal hearing procedure, which may subject a student to the Code of Conduct’s minimum one semester suspension requirement. 

Plagiarism and Cheating: No student shall receive, attempt to receive, knowingly give or attempt to give unauthorized assistance in the preparation of any work required to be submitted for credit (including examinations, laboratory reports, essays, themes, term papers, etc.).  Unless specifically authorized, the presence and/or use of electronic devices during an examination, quiz, or other class assignment is considered cheating.  Engaging in any behavior, which a professor prohibits, as academic misconduct in the syllabus or in class discussion is cheating.  When direct quotations are used, they should be indicated and when the ideas, theories, data, figures, graphs, programs, electronic based information illustrations of someone other than the student are incorporated into a paper or used in a project, they should be duly acknowledged.  No student may submit the same, or substantially the same, paper or other assignment for credit in more than one class without the prior permission of the current professor(s).

Disability Policy: Kennesaw State University provides program accessibility and reasonable accommodations for persons identified as disabled under Section 503 of the Rehabilitation Act of 1973 or the Americans with Disabilities Act of 1990. A number of services are available to help disabled students with their academic work. In order to make arrangements for special services, students must visit the Office of Disabled Student Support Services (ext. 6443) and arrange an individual assistance plan. In some cases, certification of disability is required.


VIEL SPASS!
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Instructor Signature, Dr. Sabine H. Smith


